NLDIMSR organizes a session on 'Digital Payments in India'
Finance Forum of N. L. Dalmia
of Management Studies
TandheInstitute
Research organized an informative seminar on 'Digital Payments in
India'on 11thMarch 2017 delivered
by keynote speaker Mr. Saurabh
Tomar, senior relationship Manager,
Head business strategies and development / Project Management,
NPCI, India.
The seminar kicked off with a
welcome address and a bouquet of
flowers by Mrs. ChetanaAsbe,
Professor,
NLDIMSR.
Mr.
Tomarbegan with a classic example
explaining the downfall of Nokia
which was majorly due to the lack of
persistent innovation and keeping
up with the times. He then related
the example to our country and how
we should be more open to accept-

ing the digital reforms and adopt
digital payments into our day-to-day
life. He explained how even though
almost 50 crore people in the coun-

try are digitally educated and 80%
of these people use the Internet via
their Cell phones, the awareness
regarding digital payments is not as
widespread. He mentioned the
emerging players in FinTech and
how they offer various deals to
attract customers to use more digital platforms, also explaining the
various other factors that are major
drivers of growth in the digital payments sector.
Towards the end, he put light
on the new App BHIM which has
been introduced by NPCI,
Government of India and encouraged all the students to use this App
while simultaneously showing them
how to use the app. The seminar
ended with Prof. Chetana Asbe felicitating the guest with a memento.

K. J. SIMSR adds one more feather in its Cap
. J. Somaiya Institute of Management Studies and
Research, Mumbai (SIMSR) is known for enriching
the knowledge of its students by giving them real-time
industry exposure by conducting conferences in every
domain.
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Last month, SIMSR hosted two international conferences in HR and Marketing domains.
Marking the 12th edition of SIMSR Global
Marketing Conference (SGMC), the conference focused
on the concept of Customer Centric Marketing and its
scope and relevance across various aspects in the marketing arena. It was organized in academic partnership
with College of Business & Public Administration,
California State University, San Bernardino, USA;

International Institute of Marketing Professionals (IIMP),
Canada, K Analytics and was ably supported by
AMDISA. The theme was "NEW AGE CUSTOMER CENTRIC MARKETING" and was inaugurated byProf A
Parasuraman - Guru of Services Marketing.
SIMSR also organized its 4th
International HR Conference with
a theme of
"Building
Organizations of Tomorrow:
Leadership Challenges of Human
Capital in a Digital Workplace" in
association with California State
University, San Bernardino College
of Business and Public
Administration and Association of
Management
Development
Institutions in South Asia
(AMDISA). The conference was graced by the presence
of Professor Kristen Tardiff from the University of
Arkansas, USA and Prof. Lakshman R.Watawala,
President of AMDISA.
Year in year, SIMSR tries to give the best to its students. This year SIMSR proudly organised its first
TedxSVV - a Ted event with 8 renowned speakers from
different fields to come together to speak on "The
Power of Just Society".

